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Beach Shuttle Needs Passengers to Meet Goal
Holland, Mich.  – Macatawa Area Express’ free summer beach shuttle enjoyed robust ridership on its June 24 inaugural run with 73 passengers, but since then numbers have dwindled, possibly jeopardizing the service for next summer.
MAX began offering the free “Catch-A-WAVE” beach shuttle from the greater Holland area to Holland State Park on June 24. The route begins at the downtown Farmers Marketplace at the Civic Center, stops at most area hotels and retail centers, travels through neighborhoods, and then heads out to Holland State Park. The shuttle makes four round trips daily on Saturdays with the final shuttle leaving the beach for town at 6 p.m.  
The special service was designed to give area residents transportation to the beach on Saturdays, and to encourage those staying at cottages, on boats or at campgrounds to venture into town for shopping, dining and entertainment.

The service has been heavily promoted with print and radio advertising as well as widespread distribution of beach shuttle brochures and web site marketing.
Since beginning June 24, the beach shuttle has given 266 rides. With only four more weeks to go, another 234 passengers are needed for the service to meet its ridership goal for the summer.

“By offering the service free of charge on Saturdays, it seemed reasonable to expect a minimum of 50 passengers each week or a total of 500 passengers for the season for our goal,” said Sherri Betz, MAX marketing coordinator. “If we can’t make this goal and demonstrate a real need or demand for this special service, it will be very difficult to convince City officials approve this service for next summer.”


The special route costs MAX about $4900 in operational and marketing costs with the total amount absorbed by the marketing budget. MAX offered a beach route last summer on Mondays and charged a fare, but few residents took advantage of the service. MAX revamped the program this year, and Holland City Council suggested and approved offering the service for free to entice riders.


Residents and visitors who would like to ride the “Catch-A-WAVE” shuttle can pick up route schedules at area hotels, Holland City Hall or from any MAX bus.  Beach shuttle information also is posted on MAX’s website at www.catchamax.org. 
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